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Trevor Testwuide
CEO and Co-founder, Measured

Trevor is the co-founder and CEO of Measured, an industry leader in cross-channel media incrementality measurement for portfolio investment decisions.  Prior to Measured, he was the co-founder and CEO of Conversion Logic, a recognized leader in the multi-touch attribution category.  Before that he was an early employee at Visual IQ, leading revenue and client services. 

Trevor has spent his 20-year career building and growing enterprise technology companies.  He is a pioneer and expert in the cross-channel marketing measurement category, having spent the last 8 years working with advertisers to deploy and benefit from advanced cross-channel measurement technologies.

He has worked with Fortune 500 companies and emerging brands across retail, eCommerce, telco, finance, auto and CPG in North America, Europe and Australia.  Trevor earned an MBA from the University of Southern California and holds a degree in mechanical engineering from Santa Clara University.  



Madan Bharadwaj
CTO and Co-founder, Measured

Madan is co-founder and chief technology officer of Measured, an industry leader in cross-channel media incrementality measurement for portfolio investment decisions.

[bookmark: _GoBack]Prior to Measured he held various executive roles in product and technology in leading ad-tech and loyalty tech companies. He also ran an independent consultancy for brands and ad-tech companies. At Visual IQ he pioneered several patented industry-first innovations in algorithmic attribution sciences and ad server-based big data technologies that were pivotal in moving the digital media buying industry into the advanced attribution era. In other positions he has driven key innovations in algorithmic cross-channel (Facebook + RTB) programmatic buying and digital promotions technology.

Madan is a leading expert in advanced marketing measurement systems with a decade of experience applying big data and machine-learning technologies to ad-tech products. He has worked with large and emerging brands across retail, eCommerce, telco, finance, insurance, auto and CPG. He holds a master’s degree in computer engineering from the University of Central Florida and a bachelor’s degree in electronics and communication engineering from the University of Madras.



Nick Stoltz
COO, Measured

Nick is the COO of Measured, an industry leader in cross-channel media incrementality measurement for portfolio investment decisions.  Prior to Measured, he was a Senior Vice President of Strategy at MarketShare a Neustar Solution.  Before that he worked in advanced semiconductor research.
 
Nick has spent the last 10 years working with brands across industries to build analytics programs that turn data, measurement and insights into decision making that drives incremental revenue and profit.
 
He has worked with brands and budgets of all sizes across paid earned and owned media channels deploying media mix models, multi-touch attribution and experimental design.  Nick earned an MBA from UCLA, a Ph.D. in materials engineering from University of California at Santa Barbara and bachelor’s in physics from Washington and Jefferson University. 



About Measured

Measured helps inform the incrementality of paid media for acquisition marketers to drive cross-channel investment decisions.  Its approach is rooted in innovative, always-on A/B experimentation, proven to be the most effective and accurate methodology for determining incremental contribution.  Incrementality drives Measured’s cross-channel attribution and decisioning platform.  Measured is powered by a privacy-compliant and quality-controlled marketing data platform provided as a service.

Measured is based in Santa Monica and maintains offices in Boston, Toronto and India.

For more information, visit www.measured.com.

One-liner
Measured leads cross-channel media incrementality measurement to inform portfolio media investment decisions.  
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